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Army Athletics, Cumulus Media announce radio partnership

Submitted by
Athletic Communications

There’s a new radio home for Army
Athletics in the Hudson Valley.

Army Director of Athletics Kevin
Anderson and Cumulus Media Inc. General
Manager Chuck Benfer announced July 8
that Cumulus Media Inc., with its cluster of
10 radio stations scattered throughout the
Hudson Valley, will serve as the radio home
for the Black Knights thanks to a five-year
partnership with Army Sports Properties that
begins this summer.

“This new partnership ensures our fans,
who can’t make it out to West Point for an
event, can still follow their favorite teams on
the radio from all over the Hudson Valley,”
Anderson said. “We feel that under Chuck
Benfer’s direction, Cumulus will greatly
assist in extending our brand. We couldn’t be
more excited about teaming with one of the
leaders in the local radio industry.”

“It is a real honor to be the new home for
Army sports in the Hudson Valley,” Benfer
said. “West Point is a treasure of history,
honor and tradition that everyone should
experience at least 10 times in their lives. A
day at West Point with Family and friends is
one of the best days a person can have. I am
proud to be a small part of that experience.”

The agreement ensures that fans in the
Hudson Valley can easily follow Army
Athletics on the radio thanks to the reach of
Cumulus, which boasts more than 315,000
listeners throughout the region.

As part of the deal, Army adds Hudson
Valley affiliates WALL (1340-AM),
Middletown, and WEOK (1390-AM),
Poughkeepsie, as vital components of the
Army Sports Network this season.

Both Radio Disney affiliates will air the
weekly “This Week in Army Football” radio
show, which originates from West Point’s
Thayer Hotel, throughout the season, as
well as the popular “Army Football Tailgate
Show.”

Both stations, along with West Point
affiliate WKDT (89.3-FM), will also carry
game calls for Army hockey, men’s and
women’s basketball, baseball and lacrosse.
Cumulus stations will also provide live
remote broadcasts from selected Army
athletic events throughout the year.

The Army Sports Network will grow
by two stations for the annual Army-Navy
football classic and any Black Knights
postseason bowl appearance as WZAD (97.3-
FM), Wurtsboro, and WKXP (94.3-FM),

Kingston, join the ASN affiliate list.

The Hudson Valley’s premier classic rock
station, WPDH (101.5-FM), Poughkeepsie,
with sister station WPDA (106.1-FM),
Jeffersonville, will also broadcast live from
Black Knights Alley for two hours, beginning
four hours before kickoff of every Army home
football game.

The Army Athletic Association and
Cumulus have teamed this summer on several
Army Coaches’ Caravans, a new outreach
program that allows fans the opportunity to
ask questions of selected Army coaches and
get autographs and photos as well as purchase
football tickets for the upcoming season at
remote Radio Disney broadcasts throughout
the Hudson Valley.

Cumulus Media Inc. owns and operates
FM and AM radio station clusters serving
mid-size markets throughout the United
States.

It is the second largest radio broadcasting
company in the United States based on the
number of stations owned or operated.

WALL and WEOK carried Army lacrosse
broadcasts this past spring, a precursor to this
newly expanded agreement that promises
unprecedented coverage of the Black Knights’
athletic teams.

$99 Season Ticket Contest

9 weeks, 9 winners ... $99 Army Football Season Tickets

Contest:

Every Thursday for nine weeks a
question will be posted here in the sports
section of the Pointer View.

It will also be on the command
channels and the Army Black Knights
Official Facebook page.

To enter, contestants must send an
e-mail to (ticketcontest@usma.edu that
includes their name, address and phone
number, plus the correct answer to the
week’s question.

Entries will be accepted until midnight
on the Monday of the following week.

Week 2 Question ...

Every contestant that answers correctly
will be entered in the drawing for that
week.

Each week, one winner will be drawn
to receive one pair of $99 season tickets
for the 2009 Army Football home season.

The winner and new question will be
posted in the Pointer View the next week.

Limit one entry per person, per week.

Answers to all questions can be found
on www.goARMYsports.com.

If you have any questions regarding the
contest, call the Army Athletics Marketing
Office at 845-938-0390.

Name the date and opponent for the 2009 Army Football home game
that will include discounted $10 tickets for active duty or retired military
personnel and a Black Jack Build-A-Bear in full Army Combat Uniform for
the first 5,000 fans as part of Military Appreciation Day?

Week 1 Answer: Felix “Doc” Blanchard

Week 1 winner is: Kevin Connelly of Wayne, N.J.






